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Communications is a core function of Govern-
ment work because the right to information 
is a fundamental right of all South Africans; 

without information there can be no meaningful de-
mocracy and development. Therefore, Department 
of Economic, Small Business Development, Tourism 
and Environmental Affairs (DESTEA’s) Communi-
cations Directorate derive as a strategic element of 
democracy because the demand of information age 
require Government to communicate vigorously and 
efficiently.

It is for this reason that as the directorate, we are 
proud to present yet another exciting 
quarterly edition of the departmental newsletter.  
In this publication, we strive to cover diverse de-
partmental stories/activities to realize the goal 
of bridging the communication gap between the 
department, its internal and external stakehold-
ers.  In essence, Government Communication’s 
mandate requires DESTEA Communication unit 
to expand communication platforms and oppor-
tunities (from the information provided by the 
departmental programmes) to assist the people 
of this Province to act as their own liberators.  
Therefore, it is in this regard that we ensure that 
those who are disadvantaged know more about 
opportunities that democracy has brought, and 
then be able to take advantage of them.  As they 
say, information is power! Through Communica-
tion unit ordinary people even those marginal-
ized can extricate themselves from the yoke of 
poverty, unemployment and underdevelopment.
In efforts to improve the living conditions of the 
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young generation in business especially in rural 
areas, MEC Makalo Mohale embarked on an out-
reach programme aimed at investing time to in-
teract and engage with youth owned businesses 
across the province in order to reconfigure and 
revive the economy by listening to their challeng-
es and proposals; enhance capacity building and 
identify whether to be supported financially or 
non-financially to sustain their business because 
developing the economy goes hand in hand with 
skills development.  
This is a clear indication of how DESTEA has in-
vested on young people; true indeed, Rome was 
not built in one day or a month, no matter how 
long but it was worth it for the MEC Makalo to visit 
Kopanong, Phumelela and Masilonyana munici-
palities; hence it is crucial for our young people to 
understand that Government operate within limit-
ed resources and it needs to prioritize in order to 
achieve its set goals.

Our publication is committed to serve as a plat-
form for sharing of ideas, interaction and infor-
mation with internal and external stakeholders 
because keeping employees informed create 
a positive state of mind; it can ensure that as 
DESTEA employees, we work towards a common 
goal through a clear direction vision and mission 
of the department—this encourages a knowl-
edge sharing environment that motivates for bet-
ter performance and a “bigger picture” approach 
because everyone working for the department is 
indirectly a communicator hence it is crucial to 
have a common understanding of how external 
environment perceive us as public servants.
Let me conclude by urging all the departmental 
programmes/units to liaise with Communications 
unit when having events/activities/strategic en-
gagements with external to allow the said unit 
enough time brainstorm about your event in order 
to provide effective and efficient communication 
services—as part of improving the image of the 
department. 
 
“We humbly request all our readers to contribute 
to this publication with the information, stories 
and ideas—but bear in mind that the final edition 
and production of stories reside with the editorial 
team. Send us the information and communica-
tion team will be in touch”
“Together let’s build the Free State we want”
       

    

Mojalefa Mphapang
Deputy Director Communicatons
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In efforts to develop, empower and support 
young people in business, the Free State MEC 
for Economic, Small Business Development, 

Tourism and Environmental Affairs (DESTEA), 
honourable Makalo Mohale initiated an impact-
ful outreach programme aimed at improving the 
living conditions of the young people in the Prov-
ince. 
The department has intensified these outreach 

programme by escalating it to different local mu-
nicipalities across the province to allow open 
and transparent platform to encourage youth 
to participate in the mainstream economy. This 
was done in order to minimize the scourge of un-
employment, poverty and inequality. 
Under the theme “Promoting sustainable liveli-
hoods and resilience of young people for a bet-
ter tomorrow”, the MEC’s youth month outreach 

commenced in Xhariep District in Kopanong Lo-
cal Municipality where young people from across 
the said district assembled at Phillipolis, Poding 
tse Rolo Community hall, not only to engage 
the MEC and executives from the department 
and its entities but to also receive assistance on 
SMME support and information on the upcom-
ing department’s programmes and projects.

In response to the economic reconstruction and 
poverty caused by COVID-19, during the event, 
the department identified six formal youth en-
terprises to be provided with financial support 
in order to boost their businesses; training and 
mentoring were also provided. 

As part of the working session, the outreach 
programme entailed the planting of trees by the 
MEC and Kopanong Local Municipality, May-
or Cllr Xolani thereafter cleaned and greened 
Kiddies Park; and for monitoring of compliance 
around the area consumer inspection operation 
followed. 

With regard to the promotion of tourism attraction 
points and destination, the MEC, Mayor and the 
whole entourage visited the Old Jail, Transgariep 
Museum and Cannons and the Dutch Reformed 
Church and Lourens Van Der Post Memorial. 

Following the first outreach programme held in 
Phillipolis, the second instalment of the imple-

MEC MOHALE TOUCHES LIVES OF YOUNG PEOPLE
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mentation was held at Phumelela Local Munici-
pality (comprised of Memel, Vrede and Warden) 
whereby the vibrant youth from all corners of 
Phumelela Local Municipality flooded at Zama-
ni stadium.

Under one roof with the Free State Premier, 
Mme Sisi Ntombela and MEC Makalo Mohale, 

young people in business deliberated on criti-
cal issues affecting their businesses to accel-
erate and be sustainable. The main purpose 
of this interactive session was for the Premier 
and MEC, inclusive of the invited stakeholders 
to assess and give feedback on issues raised 
by determining whether the solution to the 
matter need financial or non-financial support. 

On the day, identified and profiled young people 
in business from different towns of Phumelela 
Municipality were showered with R1 million as 
an injection to accelerate their respective busi-
nesses. They will also undergo through an ex-
tensive training and mentoring processes. 
MEC Mohale encouraged young people to par-
ticipate in government’s initiatives 
aimed at reviving the economy of their respec-
tive towns. He alluded that youth should refrain 
from running businesses with common sense 
but rather allow the space and opportunity of-
fered the DESTEA to be empowered and capac-
itated in order to remain relevant to the market.  

He further indicated that that it is crucial for young 
people especially in rural areas to invest more in 
Agriculture, Agro Processing and Tourism as key 
sectors of the economy.    

Premier Sisi Ntombela, MEC Makalo Moha-
le and Mayor Cllr Dume Kobeni participated in 
the planting of trees at Memel Clinic. During the 

two outreach 
p r o g r a m m e s , 
various stake-
holders inclusive 
of government 
d e p a r t m e n t s 
and entities such 
as Office of the 
Premier, Free 
State Gambling, 
Liquor and Tour-
ism Authority 
(FSGLTA ), Free 
State Develop-
ment Corpora-
tion (FDC), Con-
sumer Protection 
Office, Small En-
terprise Devel-
opment Agency 
(SEDA), Nation-
al Youth Devel-
opment Agency 

(NYDA), Central University of Technology and 
Departments: Education, Agriculture and Rural 
Development as well as Health.

MEC concluded that with the support of the rel-
evant stakeholders and commitment from the 
young people, the department will enhance spe-
cific methods and tested approaches of improv-
ing the economic sectors; the department will 
develop and implement systems that will take 
the province towards a positive developmental 
trajectory. 
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DESTEA extend 
a helping hand

The Free State Department of Economic, 
Small Business Development, Tourism 
and Environmental Affairs (DESTEA) 

extended a helping hand by assisting 14 en-
terprises from different parts of the Province 
with a lifetime opportunity to meet hundreds 
of potential suppliers from around the globe. 
This happened during the South Africa Inter-
national Trade Exhibition 2022/2023 that took 
place at Gallagher Estate in Gauteng from 
the 19th to the 21st of June 2022.

The participation of the said enterprises is 
through DESTEA`s Enterprise Development 
Support Programme aimed to support and 
develop SMMEs by exposing their products 
to new markets through networking on differ-
ent platforms locally and internationally; the 
exhibition allows enterprises to build import-
ant new relationships, attend free workshops, 
keep abreast of future opportunities, and net-
work with other business owners, entrepre-
neurs, retailers, wholesalers, and distributors 
from across the African continent.

The Enterprise Development Support Pro-
gramme is after the realization that access 
to penetrate the market is one of the biggest 
challenges that enterprises are struggling 
with, deepened by COVID-19; this is regard-
less of the fact that it plays a huge role in the 
success or failure of businesses. 

“Not having access to market means that, no 
matter how good a product or a service is, 
without a market, it could be the end of every-
thing. Reasons contributing to this challenge 
include but are not limited to lack of market-
ing and adverting budget for these enterpris-
es,” said MEC Makalo Mohale.

He further alluded that exhibitions is just one 
of the platforms used by the department to 
profile and expose enterprises to relevant 
markets, create awareness, encourage en-
trepreneurship and enhance the credibility 
of local products and services. Some of the 

platforms used include, social media (social media 
updates), mainstream media (newspaper and radio 
adverts and interviews), events (Investment Sum-
mit), and flee markets.
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The growth of the digital world has made it 
crucial for many businesses to adapt or die 
in their respective industries. Like animals 

in the wild, today’s business world has turned the 
digital world into the survival of the fittest and if 
you do not adapt your strategy to incorporate dig-
ital platforms, you surely will not survive in the 
ever-advancing and fast-growing environment of 
digital business.
It is in identifying the role that the Internet plays 
in the development of businesses in the business 
world and small business development, and in 
turn, economic development, that DESTEA be-
gan online efforts such as Access to Markets, 
and most recently #BusinessOfTheWeek using 
digital content to drive digital marketing strate-
gies.

Focusing its efforts on prioritizing non-financial 
support as well as financial support, DESTEA 
has undertaken initiatives and programs that go 
beyond funding, providing training workshops 
with other organisations such as SARS (South 
African Revenue Service), SEDA (Small Enter-
prise Development Agency) and the Department 
of Employment and Labour (DEL) amongst oth-
ers. These together with the financial literacy 
and financial management training workshops 
provided by the department to beneficiaries are 
directed towards the ensuring the sustainability 

of Free State businesses targeted to boost the 
provincial economy.
#BusinessOfTheWeek has been initiated by the 
department to provide non-financial support to 
Free State businesses in the form of free online 
marketing. This free marketing is implemented 
on the department’s social media pages, namely: 
Facebook, Twitter and Instagram. Combined, all 
three of these platforms have an estimated 18 
000 followers providing the department with digi-
tal capital across multiple platforms.
 
Digital marketing and the management of busi-
nesses on digital platforms have become an im-
portant requirement for businesses of today. As 
more and more consumers become reliant on 
their mobile devices to connect them to the world 
and provide them with information, it has become 
crucial for businesses to prioritize building their 
brands on digital platforms to turn existing con-
sumers into potential customers. The advantages 
of digital marketing have proven to far outweigh 
those of traditional marketing with affordability 
and round-the-clock global reach being at the top 
of the list.
 
In DESTEA’s case, #BusinessOfTheWeek is a 
cost-free digital initiative (for both the department 
and businesses) that relies on User-Generated 
Content (UGC). All that the department requires 
from businesses is photos of their product or 
them providing their service, their business brief 
and business contact details. Following thorough 
confirmation and verification of the content pro-
vided, the content is then uploaded on the de-
partment’s Facebook, Twitter and Instagram pag-
es where followers are encouraged to share the 
posts to their existing networks to further market 
the business and assist it to reach other markets.

Still in its early stages, #BusinessOfTheWeek 
has marketed 11 businesses, reaching over 100 
000 users on all platforms. As it features more 
businesses with their own networks, 

GROWING  YOUR
BUSINESS THE 
DIGITAL WAY DESTEA
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CONSUMER PROTECTION OFFICE 
SAVES CONSUMERS THEIR HARD 
EARNED MONEY

CONSUMER PROTECTION OFFICE 
SAVES CONSUMERS THEIR HARD 
EARNED MONEY
Bloemfontein: Consumer rights are constitution-
al rights and the Consumer Protection Office in 
the Department of Economic, Small Business 
Development, Tourism and Environmental Af-
fairs is working hard to ensure that these rights 
are not violated. 

The Consumer Protection Office is mandated 
by the Government of the Free State province 
through the Unfair Business Practices Act No. 
14 of 1998 that became active from the 1st of 
April 2011 to protect consumers. 

The act protects consumers from any unethical 
business practice, which may be any  improp-
er prejudice suffered by complainant or another 
person as a result of unfair business practice/s 
including improper enrichment, receipt of im-
proper advantage and dishonesty.

The Consumer Protector has the power to in-
vestigate and prosecute complaints lodged in 
the Consumer Protection Office before Free 
State Consumer Court.

Unaware of their rights and the Consumer Pro-
tection Act, many consumers fall prey to unscru-
pulous business owners who still get away with 
providing substandard services or goods to un-
suspecting consumers on a daily basis.

Since February 2019 to February 2022, the Con-
sumer Protection Office, through the Consumer 
Court, resolved cases worth R1, 086 136.41, 
which is the money that was returned back into 
the pockets of consumers. 

Motor vehicles cases top the list of grievances 
that were resolved, followed by rental property, 
funeral parlour, household electric appliances, 
cellphones, furniture, etc. With motor vehicles, 
dealers fail to provide after-sales service and 
documents to consumers, which results in con-
sumers failing to produce proof of purchase or 
payment, ownership of products and agreement 
contract. With regard to furniture and electrical 
appliances, dealers sell defective goods to con-
sumers and refuse to take them back. With cell 
phones, the problem is hidden costs charged by 

the dealer, therefore resulting in consumers hav-
ing to pay excessive charges which they did not 
agree on. 

Consumers should note that the services of the 
Consumer Protection Office are speedy and free 
of charge and consumer court sittings rotates in 
all the 5 districts of the Free State Province.
DESTEA once again invite everybody who has 
a reason to believe that his/her consumer rights 
have been infringed to contact the Consumer 
Protection Office. Complaints can be lodged tele-
phonically, written either by fax/post or in person. 
Consumers can also look for more information on 
the departmental website. 

Consumers can complain if the dealer does not 
want to refund them when goods do not perform 
according to the standards that the customers 
were made to believe they would, the goods are 
faulty and the customers were not aware or ad-
vised of the fault/s during the time of purchase, 
the goods are not the same as those shown to 
the customers prior to delivery of the goods and if 
the goods are not as described. 

For more information please contact Consumer 
Protection Office at:

Physical Address:            113 St. Andrew Street,         
                                           Bloemfontein, 9300

Postal Address:                Private Bag X 20801,  
                                           Bloemfontein, 9300

Tel:                                              051 400 9656/ 9611/4857/     
                                           4854/ 4855/ 9612/ 4856.
Fax:                                    086 514 6112

e-complaint system:         Access e-government     
                                            portal through the 
                                            e-services                 
                                              URL www.eservicgov.za

E-mail:                                radikelt@destea.gov.za  
Website:                             www.destea.gov.za   
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The Free State Gambling, Liquor and Tour-
ism Authority (FSGLTA) together with the 
Department of Economic, Small Business

Development, Tourism and Environmental Af-
fairs (DESTEA) took eight tourism enterprises 
from the Big 5 Routes to represent the province 
at the 15th annual Africa’s 
Tourism Indaba (ATI) from the 3rd to 5th May 
2022 at Albert Luthuli Convention Centre in 
Durban.

The ATI serves as a platform for the African con-
tinent to showcase its tourism offerings to the 
world hosted buyers and media. For the said 
three day indaba, the province’s endeavors in-
cluded 
engaging the hosted buyers, mainstream media 
and fellow exhibitors to communicate to the world 

that the Free State province is safely open for 
travel; and with all trade adhering to the global 
biosecurity measures. 

The core objective for tourism this year is to 
build networking relationships with regional 
and international tour operators as the prov-
ince drive to increase the share of arrivals in 
2022/2023 financial year. This means work 
has been cut out for the exhibitors to bring 
more business from the engagements they 
will be having to ensure that the province 
leverages from its participation at the ATI.
 
The Free State’s story at the ATI was anchored 
around the authentic culture and heritage 
experience that was left over centuries by 

the first inhabitants of South Africa as depict-
ed on the caves that are found along the Ea-
gle Routes. The areas of Schaapplaatts farm 
in Clarens and Moolsmanshoek in Rosendal 
provide some of the best rock art paintings. 
The Anglo-Boer trails left the track of concen-
trations camps, graves, monuments, and his-
toric war artifacts that are kept tells the story.

The FSGLTA CEO, Mr Kenny Dichabe said; - 
“Our message is that the Free State is more than 
just a drive-thru, sharing boarders with six prov-
ince puts the province at an added advantage 
of packaging more offering to attract travelers to 
stay a few nights with us on their way to long 
haul destinations for as they return home to visit 
friends and relatives”.

We invite all to come to Explore and Experience 
the inland jewel of South Africa as it provides 
diverse offering that caters for all markets 
throughout the four seasons.

Free State claims its 
place as an Inland 
Jewel of SA

Free State claims its 
place as an Inland 
Jewel of SA
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FREE STATE PRODUCT 
OWNERS 
ENCOURAGED TO 
REGISTER FOR

SHO’T LEFT 
TRAVEL 
WEEK 

The 

DESTEA 
invited 
Free State 
tourism 
products 
to register 
and partic-
ipate in this 
year’s Sho’t 
Left Travel 
Week taking place 
from the 5th to 11th 
September 2022, 
during Tourism Month. 

The Sho’t Left Travel Week is a do-
mestic tourism campaign that promotes prod-
ucts and experiences at affordable discounted 
rates. 
    
The campaign is aimed at promot-
ing cheaper and affordable trav-
el, while providing product 

owners and tourism trade 
an opportunity to re-at-
tract South Africans back 
into the culture of travel-
ing and recover from the 
COVID-19 effects.  It is a 
practical response to the 
challenge of affordability by 
many South Africans and 

an opportunity for travel oper-
ators and product owners to 

pro- mote their offerings through 
the South African Tourism 
vari- ous platforms. 

Tourism products such as accommodation estab-
lishments, tour guides, travel agencies, heritage 

and cultural sites, restaurants, camp-
ing and hiking establishments 

to mention but a few are 
invited to participate 

and ignite tourism 
in the province as 

well as attract 
new markets.

Last year, a 
total of six-
teen (16) 
establish-
m e n t s 
f r o m 
a c r o s s 
the prov-
ince par-
t ic ipated. 

Their prod-
ucts and ser-

vices were a 
window to what 

the Free State is 
known for; amazing 

landscapes, adventure 
and heritage.

 
Addressing delegates during the 

2021 Tourism Month Gala Dinner, in his key-
note address, MEC Makalo Mohale said “The 
Sho’t Left Travel Week is an opportunity for lei-
sure seekers to gain massive discounted pack-
ages from establishments, this is also an op-
portunity for products and services to attract 
new markets and get back to business fully” 

The province’s tourism products are a window 
to what the Free State is known for; amaz-
ing landscapes, adventure and heritage. Free 
Staters are also encouraged to take oppor-
tunities such as the Sho’t Left Travel Week 
to explore and rediscover their province.
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On 27 to 28 May 2022, the Department 
of Economic, Small Business Develop-
ment, Tourism and Environmental Affairs 

(DESTEA) hosted the 33rd game auction which 
was attended by various game rangers from all 
over the country and abroad at Willem Pretorius 
Nature Reserve near Ventersburg.   
The purpose behind the annual game auction 
is to manage game populations in the state-
owned reserves and generate revenue for the 
Free State provincial government.
 
Historically, three categories of lots are offered 
for sale; live game packages, hunting packag-
es, and carcass packages. The two-day event 
managed to put an auction of 8109 heads of the 
game in which the packages are divided into 117 
hunting packages, as well as 5 875 carcasses.

The Game Auction has been a highlight of the 
wildlife economy sector calendar for many years 
and a revenue generator for the provincial fiscus 
and this year’s game auction was no different. 
The two-day event generated R10 400 000.00 in 
revenue collection and the auction proved to be 
a success. A single buyer spent R980 000.00 on 
black wildebeest, springbok, eland, waterbuck, 

plain zebra, giraffe, and a kudu.
A total of 117 live hunting packages consisting 
of 18 different species were auctioned. The to-
tal amount spent by one single bidder was R230 

000.00 for a Non-Trophy Hunts package while 
the other bidder spent R140 000.00 for a buffalo.

During his 2020/23 budget vote speech MEC for 
DESTEA, Makalo Mohale said, “the department 
will continue to roll out the Black Game Rang-
er Programme towards transforming this sec-
tor.” The inclement weather experienced in 2021 
made game capture difficult and also posed a 
danger to the animals. The programme will con-

tinue in the 2022 capture season, ensuring 
that all recipients receive the game allocated 
to them. Mentorship programmes, in collabo-
ration with Department of Agriculture and Ru-
ral Development, will also be provided through 
the year to ensure that the Black Game Rang-
er Programme succeeds in its objective and 
persists into the future.

The transformation of the game industry is still 
one of the key priorities in the department. For 
the transformation of the game industry, the 
department continues to encourage the par-
ticipation of previously disadvantaged com-
munities through programs and opportunities 
it offers. 

DESTEA hosts 33rd
game auction
DESTEA hosts 33rd
game auction
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DESTEA together with 
NCPC-SA launches 
Industrial Symbiosis 
Programme

The National Cleaning Production Cen-
tre-South Africa (NCPC-SA) together with 
the Free State Department of Economic, 

Small Business Development, Tourism and En-
vironmental Affairs (DESTEA) officially launched 
the Free State Industrial Symbiosis Programme, 
in Bloemfontein.

Industrial symbiosis is the process by which 
waste or by-products of an industry or industrial 
process become the raw materials for another. 
The application of this concept allows materials 
to be used in a more sustainable way and con-
tributes to the creation of a circular economy. In-
dustrial symbiosis is a form of orchestration that 
brings companies together in innovative collab-
orations and finding ways to utilize waste from 
one as raw material for another.

The launch formally introduced the partnership 
between NCPC-SA and DESTEA in adopting 
the Industrial Symbiosis Programme in the Free 
State Province, while imparting detailed informa-
tion on the best practices and application of In-
dustrial Symbiosis.
Amongst the topics discussed entails detailed in-
formation regarding service industry, training and 
skills development, energy efficiency, industrial 
and water efficiency, industrial symbiosis and 

eco-industrial park programmes. The launch 
was attended by various role players from the 
waste industry.It is well documented that eco-
nomic development and the increasing rates 
of urbanization in South Africa have resulted in 
increased waste generation. Efforts in imple-
menting effective waste management are ham-
pered by ineffective management strategies at 
local level as well as lack of sufficient capacity 
to undertake this task. During his 2022/23 Bud-
get Vote speech DESTEA MEC Makalo Moha-
le said, “We intend to align our programmes to 
the National Waste Management Strategy which 
seeks to ensure that amongst others, products 

and materials must be de-
signed in a manner that mi-
nimises their waste footprint. 
We recently signed an MOU 
with the CSIR in an effort to 
reduce waste in the Prov-
ince, both at the landfills and 
in our Industrial Parks which 
is intended link residents of 
the park, and where possi-
ble, to ensure waste of one 
factor is utilised as inputs of 
another factory. This process 
will greatly reduce waste that 
end up in our landfills sites. 
We are also currently con-
ducting a feasibility study on 
Waste Separation at Source, 
which will ensure that the in-

formal waste sector which is at the centre of the 
efforts restore growth, transition to a low carbon 
economy and kick-start the implantation of the 
Reconstruction and Recovery Plan.” 

The vision and objective of the ISP launch is to 
drive industrial symbiosis awareness, and give 
rise and focus on the facilitated implementation 
of identified opportunities in the waste industry.
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The MEC for Economic, Small Business 
Development, Tourism and Environmental 
Affairs (DESTEA), Mr Makalo Mohale has 

convened a bilateral meeting with the Mayors in 
all the municipalities of
Lejweleputswa District.

The leadership of the municipalities present at 
the meeting were as follows;
- Clr Veronica Ntakumbana, Executive Mayors: 
Lejweleputswa District Municipality 
- Clr Thanduxolo Khalipha, Executive Mayor: 
Matjhabeng Local Municipality 
- Clr Kenalemang Phukuntsi, Mayor: Tswelopele 
Local Municipality 

MEC Mohale convenes bilateral 
session with Mayors
MEC Mohale convenes bilateral 
session with Mayors

- Clr Boitumelo Seakge, Mayor: Tokologo Local 
Municipality 
- Clr Dimakatso Modise, Mayor: Masilonyana Lo-
cal Municipality, and
- Clr Nozililo Ntema (Mashiya), Mayor: Nala Local 
Municipality.
 
DESTEA, whose mandate is to coordinate eco-
nomic development, environmental manage-
ment, biodiversity protection and tourism devel-
opment activities in the province, believes that it 
can
seldom achieve its mandate without the string 
working relationships with Local government.

During this session, both the Department and lo-
cal councils presented their plans and perspec-
tives on growing the Free State economy in a 
sustainable environment. 

"We have proposed this meeting to discuss, 
amongst others, LED plans and strategies, stra-
tegic projects, state of business development, by-
laws, environmental management plans, with the 
goal to #BuildTheFreeStateEconomyWeWant" - 
said MEC Mohale.
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