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SUPPORTING FREE STATE AND GAUTENG YOUNG ENTREPRENEURS THROUGH THE BIZNIZ IN A
BOX PROGRAMME

Coca-Cola Beverages South Africa (CCBSA) in collaboration with the with the Free State Department of
Economic, Small Business, Tourism and Environmental Affairs (DESTEA) and the Gauteng Department of
Economic Development (GDED) will launch an entrepreneurship competition targeted at young people during
the month of June. This collaboration comes in the wake of the release of unemployment numbers for the
first quarter of 2022. Unemployment is at an all-time high of 34.5% with youth unemployment rate sitting at
63.9%.

While the country is slowly emerging and recovering from the devastating effects of the Covid-19 pandemic,
the number of employed people across both formal and informal sectors remains around 1.8 million below
the level reached before the onset of Covid-19 in March 2020. “This is an untenable situation and as CCBSA,
we believe in using our industry leadership to be part of the solution to achieve positive change in the country
and build a legacy that we can be proud of. Hence our strong emphasis on economic inclusion, particularly
of young people through our Bizniz in a Box (BiB) initiative. There is no single entity that can manage this
challenge on its own and we are proud to collaborate with the provincial governments to co-create sustainable
solutions that will empower young people’, says Velaphi Ratshefola, CCBSA’s Managing Director.

Ratshefola said the decision to partner with the Free State and Gauteng governments since 2016, was a
natural progression towards working jointly to alleviate youth unemployment. “Through our collaboration to
empower small, micro, and medium enterprises (SMMES) by setting them up in businesses, we can go further
and also provide incubation and support through training and resources to ensure they grow their businesses,
to create livelihoods for themselves and other young people. This can change the quality of their lives”, added
Ratshefola.

During the tabling of his 2022/2023 Budget Speech, MEC for DESTEA Makalo Mohale said “key challenges
facing the Free State economy remains lack of regulations, barriers to entry, ownership patterns, and
insufficient access to financial and non-financial support to SMMEs. “DESTEA entered into this partnership
with CCBSA because it believes this is a giant step towards youth development, growth, and investment in
the province. Previously, the department supported Free State SMMESs financially and non-financially through
its different programmes designed to resuscitate and revitalise the provincial economy. The department is
committed to continuing its support and partnering with the private sector to support SMMESs for sustainability,
job retention and job creation”, said Mohale.

The Bizniz in a Box initiative could not have come at a more opportune time as the Gauteng Provincial
Government uses the month of June to put the spotlight on the province’s youth. Gauteng MEC for Economic
Development Parks Tau said, “The department is excited about this initiative and encourages young people
in Gauteng to take advantage of it and other programmes aimed at youth empowerment offered by the
province, such as Tshepo 1 Million”. MEC Tau stressed that this was but one among many programmes that
would be rolled-out throughout the Youth Month aimed at connecting young people to opportunities provided
by government and the private sector.

In 2021, the initiative supported 118 entrepreneurs across Gauteng and Free State and the plan is to integrate
135 businesses in 2022 in Maluti-A-Phofung Municipality, Dihlabeng, Ngwathe, Setsoto Municipalities, City
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of Johannesburg, and City of the Ekurhuleni. “With the staggering statistics, we need to be deliberate about
listening and responding to what our communities needs. BiB is by no means a handout but rather, a holistic
support that will enable them to build their businesses and moved to the next level or entrepreneurship,” says
Nozicelo Ngcobo, Public Affairs, Communication and Sustainability Director at Coca-Cola Beverages South
Africa.

This Youth month, young people with a South African identity document stand a chance to WIN

CCBSA in partnership with DESTEA and GDED are launching a competition on Lesedi FM where listeners,

who meet the above criteria, do a 90-second business elevator pitch live on the Thakgoha Show. The best
presentation chosen by the panel stands a chance to win one of ten (10) mobile kitchens valued at R82 000
each. This competition will run from Wednesday, 8 June to Thursday, 30 June 2022 on the show.

To be considered for the Bizniz in a Box programme, candidates must be South African between the ages of
18-35 years and have at least one year of entrepreneurial experience. ldeally, each applicant’s business
should address the needs of the local community like convenience stores, fast foods stores, car washes and
shisanyamas.

About Business in a Box

Bizniz in a Box is dedicated to creating opportunities for young people and integrating them in the economy.
The ultimate aim it to contribute towards revitalising our township economies and supporting the country’s
development agenda. It is created to transform aspirant entrepreneurs into fully-fledged business owners who
can build businesses, create jobs, and provide a livelihood for themselves and others. For the last six years,
CCBSA'’s Bizniz in a box has contributed meaningfully to reducing youth unemployment by partnering with
national and provincial governments, local municipalities and development finance institutions. These
partnerships have enabled entrepreneurs to develop businesses, improve their skills, access capital, improve
supply chain development and inspire hope. To date, the initiative has trained over 700 entrepreneurs.

END

CCBSA contacts:
Pinky Lebitso
Email: plebitso@ccbagroup.com

Mobile: +27823858324

Pirtunia Dhlamini
Email: PDhlamini@ccbagroup.com

Mobile: +27833060170
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DESTEA Free State Contact

Festy Nyamate

Cell: 083 340 8502 or nyamatef@destea.qov.za
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GDED Contact

Bongani Nkosi
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Cell: 082 697 1999 or Bongani.Nkosi2@qgauteng.gov.za
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CCBSA'’s successful Biznizin a Box entrepreneurs

Xoliswa ninyani '
Operates — Khayankosi Snack Bar
36544 Freedom square, Bloemfontein

“I am grateful for the opportunity that CCBSA and
the Department of Economic, Small Business
Development, Tourism and Environmental Affairs
(DESTEA) has awarded me to grow my business.
The Bizniz in a Box programme has opened many
doors for me to attract more customers and build
my brand in the community. This has also allowed
me to employ other people from my community so
they can also sustain themselves.”

To motivate the youth

“l encourage the youth to not be afraid, with the
right people and the right mindset they can also be
successful with this programme.”

“The Bizniz in a Box programme has helped us to
reach our customers better and deliver quality
food on time. We are thankful for the tools we
have received from CCBSA and DESTEA in
growing our business.”
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To motivate the youth

“There is never a right time to start, just start no
matter what so you can achieve your dreams
using what is possible to you. Your breakthrough

will arise!”
Neo Mathibela
Operates — Four Four Mobile Kitchen
34 Gen. Hertzog, Dan Pienaar, Bloemfontein
S wen “Kth Avenue is a fast-food business in Thembisa

',J »a ' Avenue

and has been operating for a year. Through
CCBSA's partnership, | have attracted more
customers, especially young people like me who
are inspired to build their future. South Africa
needs more brave young people who want to do
the not so easy stuff. | choose to be one of them!

Thank you, CCBSA! | look forward to growing
with you and creating employment opportunities
for my fellow youth.”

Khanya Doctor Kekana
Kth Avenue (Fast food business in
Thembisa)

Contact: 0640204765

Business address: 1574 Kofifi street,
Phomolong, Thembisa, 1632
CCBSA renovated

About CCBSA

Coca-Cola Beverages South Africa (CCBSA) is a proudly South African company which began operating as
a legal entity in July 2016, after the merger of six non-alcoholic ready to drink bottling operations. We employ
over 7000 people at 13 manufacturing facilities across the country. As a subsidiary of Coca-Cola Beverages
Africa (CCBA) and a bottler for The Coca-Cola Company, our vision is to refresh Africa every day and make
our continent a better place for all. We manufacture and distribute Coca-Cola beverages that make life’s
everyday moments more enjoyable, while doing business the right way. The result is shared opportunity for
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our customers, our employees, our communities, and our shareholders. We conduct our business ethically,
transparently, and conscientiously. We espouse an inclusive business culture to reflect our African identity.
We accelerate sustainable, profitable revenue growth across all categories and offer an innovative portfolio
of products that respond to customer needs and consumer preferences. Profitability is important, but not at

any cost. People matter. Our planet matters. We do business the right way by following our values and
partnering for solutions that benefit us all.



